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Sunset Overdrive experience on Xbox One

Client: Xbox

About: This was a rushed project to support the US-based team in preperation for
the launch experience for Sunset Overdrive. J Q N GA ’Q L A N D Ww
g
/? ]

The designs for this project had to be turned around within 24 hours, and needed g
to capture the crazy and outrageous style of the game. ’ in]> 7O
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Xbox Live Subscription Redesign

Client: Xbox
About: Redesign of the Xbox Live subscription experience for Silver users. The goal was
to make the pathway to purchasing Xbox Live subscription easier whilst still informing J O N GA ’Q L A N D

them of all the benefits of the service.
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Dead Space 3 experience on Xbox 360
VIMEO LINK

Client: Xbox

About: This was a promotion to launch Dead Space 3 on Xbox 360 in the UK and US

Working with key art provided by the game publisher and marketing department, an J Q N GA ’Q L A N D

experience was built encompassing the latest trailers, screenshot gallery, DLC packs
and the game demo. land.co.ul DOBDE
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SORTING FACTION _ Pick a colour
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Mortal Kombat X experience on Xbox One
VIMEO LINK

Client: Xbox

About: This was a promotion to launch Mortal Kombat X on Xbox One in the UK, USA,
France, Brazil & Mexico. A quiz was developed to inform and excite users about it's J Q N GA ’Q L A N D Wm
brand new Faction game mode. The rest of the experience was used to upsell Mortal

Kombat content on Xbox Video. This experience recorded over 120,000 clicks in the UL ‘ nd.co.uk HOQE

first day.
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1 competitive or co-op gamers?

Movie Matchmaker experience on Xbox
VIMEO LINK

Client: Xbox

About: This was an experience for Xbox, where a decision tree quiz was developed

to match the user with an appropriate film based on the answers they provided. J Q N GA ’Q LA N D Wm
They were then given the option to watch the selected film either on Xbox Video or

on one of it's supported streaming services. UL nd.co.ub MHORE
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EXCLUSIVE INTERVIEW |\ 1L IRON MAN 2
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Iron Man 3 experience on Xbox 360
VIMEO LINK

Client: Xbox

About: This was a promotion to launch Iron Man 3 on Xbox Video in the UK and US

Xbox Video had an exclusive early access deal in place so this was the main reason J Q N GA ’Q L A N D Wm

behind the experience. There was also an exclusive interview with Robert Downey Jr
and additional Iron Man content available in the Xbox Store. nd.cov. % DO0E
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Trials Fusion experience on Xbox One & Xbox 360
VIMEO LINK

Client: Xbox

About: This was a promotional launch experience for Trials Fusion on Xbox One
and Xbox 360 in the UK and US. Using key art provided by the game publisher and J O N GA ’Q LA N D
marketing department, an experience was built encompassing the latest trailers,

purchase path, DLC packs and previous versions of the game. and.co. % DO0E
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Daredevil experience on Xbox One & Xbox 360
VIMEO LINK

Client: Xbox

About: This was a promotion to launch Netflix's exclusive Marvel series ‘Daredevil’ on

Xbox One & Xbox 360 in the UK, Brazil, Mexico, Canada and the US. Working with key art J Q N GA R LA N D // ) // ) ,7 »
provided by Netflix, an experience was built encompassing a fan-based quiz, exclusive

trailers and a screenshot gallery. wuu jonga band.co.uk HOBDE
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PLAY LIKE
A LEGEND

4 CHALLENGES. 4 WEEKLY WINNMERS.
1 ULTIMATE WINNER.

icial, Ruud van Mistlersoy has come out of retirement and he's

UPLOAD YOUR IN-GAME FOOTAGE TO WIN THE ULTIMATE FRIZE

@EFIFRYG > QY XBOXONE > WO EEY > & % LEGEND

FIFA 14 Promotion

Client: Xbox

About: Promotion for Xbox 360 and Xbox One to launch the Play Like a Legend

feature on FIFA 14, which was exclusive to Xbox users. Users were required to upload J Q N GA ’Q L A N D Wm
their own in-game footage for a chance to win the competition. This promotion ran

in five countries. and.co.uk HOBE
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Tomb Raider experience on Xbox 360
VIMEO LINK

Client: Xbox

About: This was a promotional launch experience for Tomb Raider on Xbox 360 in Europe. Using key art
and video assets provided by the game publisher, Crystal Dynamics, the introduction was created from J Q N GA ’Q L A N D
static images using After Effects and Trapcode Particular. The experience was built to excite the Xbox

and.co.uk HOBE

community for the latest reboot of the franchise; and it ended up being the most popular title in the
series shipping over 8.5 million units.
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210x210 Brochure

Client: BMW Motorad
About: Sales brochure to promote the new BMW S1000RR. The design was
based on performance and technology, which the new model has tons of. J Q N GA ’Q LA N D Wm

nd.co.uk HOBDE
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‘THE S 1000 RR IS STILL THE
IN-LINE FOUR SUPERBIKE TO BEAT.

YOU CANT BEAT AN OBJECTIVE OFINION. MCH SUPERBIKE TEST 110112,
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Press Advert

‘THE S 1000 RR IS STILL
THE IN-LINE FOUR
SUPERBIKE TO BEAT.

YOU CANT BEAT AN OBJECTIVE OFINION,
MCHN SUPERBIKE TEST 110112
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Display Poster

Client: BMW Motorad

About: Designed a press advert and display poster for showrooms to promote the new
BMW S1000RR and its new 4 cylinder engine. Data capture was important so a QR code

was used to encourage prospects to sign up for a test ride or a brochure.

JON CARLAND guaphic desgne
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A5 Brochure

Client: BMW

About: Showroom sales brochure for the new BMW 6 series. The concept for
the brochure was based on the theme of luxury and indulgence. J Q N GA ’Q LA N D Wm

nd.co.uk HOBDE
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#lboughtmyBMWontwitter

A LITTLE BIRD
TOLD ME ABOUT

48 HOUR TEST DRIVES.
LIKE. TWEET.
CONNECT.

Dealership WiFi Cards

A1 Poster A1 Poster

Client: BMW

About: Material produced to encourage social media use and to
inform customers how they can benefit from using it. J O N GA ’Q LA N D Wm /.\ //,// o))
‘ g z
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Large Display Poster

Client: BIZA Airport Shopping

About: Alpha Retail launched ‘BIZA’ as a new airport shopping experience. The

challenge was to design stand-out airport posters and entice travellers with J Q N GA ’Q L A N D Wm /J‘\ /(/,// /
great airport tax and duty free propositions. 7
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HMclLaren

THE COLLECTION

Aluminum
Folder

iPad Screens

Merchandise Page

Client: McLaren

About: Design of merchandising catalogue that would be used in the McLaren showrooms

as a selling tool. The folder was made from brushed aluminum with an embossed McLaren J Q N GA R L A N D [/ ) ,/ ) ,7 J
logo on the front, and the interchangeable inserts were done on a high end board with

a matt laminate. I also designed the screens for an iPad version of this catalogue. ngww wnaaiband.co.ub HOBRE
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Inside Folder Carbon Fibre Front

Client: McLaren

About: Design of a customer folder to hold documentation relating to their purchase.

The front cover was made with a carbon fibre effect, and an embossed logo revealing the J Q N GA ’Q LA N D [/ ) // ] /7 y
sleek curves of the MP4-12C. This was a more unusual design with pockets on both sides of

the fold. The folder was very well received. and.co.uk HOBE
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MP4-12C:
FORMEL 1™ TECHNIK , Flash Web Banner
ERLEBBAR GEMACHT.

FORGET WHAT YOU KNOW
ABOUT SPORTS CARS

WE ARE MrcLAREN ANDO
THIS IS THE MP4-12C

German Press Advert

Client: McLaren

About: Material to promote McLaren dealerships and the new MP4-12C. The German Ad
advert used a QR code to take propsects to a promotional video. The flash banner was J Q N GA ’Q L A N D Wm

designed to promote the new Singapore showroom, as well as the new car.
land.co.uk HOBE
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Flash Web Banner
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Press Advert

THE NEW BMW 3 SERIES
SALOON.

FOR MORE INFORMATION OR
TO BOOK A TEST DRIVE®
PLEASE LEAVE YOUR DETAILS.

JOY WINS.

/HMW EfficientDynamics ﬁ ﬁ

e
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BAYERISCHE ANYTOWN ANYWHERE
www.webaddressforbayerischebmw.co.uk

Poster

Client: BMW

About: Olympics branded sales material showcasing the new BMW 1 Series
and 3 Series cars. The Flash web banner was used to promote a special
preview event for the new 3 Series.

JON CARLAND gaaphioe

wband.co.ule DOBE
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AS Brochure

Client: Rolls-Royce

About: Design of aftersales brochure to showcase the range of accessories available for
Rolls-Royce cars. A 32-page brochure was developed which showed which features would
be available on which model. The international customer profile dictated that English
would not always be the first language, so copy had to be kept to a minimum.

JQN GARLAND

uk HOBE
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Client: Rolls-Royce

About: This Rolls-Royce Phantom II Launch Pack was provided to dealerships to help them

with their launch activities. The pack incuded The Phantom Family launch overview, event J Q N GAR LAN D [/ ) ,/ , /7 )
guidlines, event samples, Phantom reference guide, product highlights, prospecting

toolkit and a USB card containing hi-res imagery of the Phantom Family. waw wnaaiband.co.ub HOBRE
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New Website Launch

Mounr Alvernia
Haospital
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OPEN EVENING

MONDAY 2 15T NCVEMBER, 7.30PM
Comats supery SR il aboin changing youF AppDarshie,
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To find out if cosmetic surgery is right for

you, wisit www. bmicosmeticcouk or call us
on 0B00 056 2906,

BREAST EMLARGEMENT = TLBMTY TLICE = BREAST LIFT = FACE LIFT = LIPOSUCTICN

Marie Claire Advert

Client: BMI Healthcare

About: Cosmetic Surgery Re-launch. The campaign included creative concepts, national
press insertions, regional collateral, optimised online flash adverts, a micro-site, PPC & SEO.

JON CARLAND, gaaphis

wband.ca.ule DOBE
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YOU'RE IN SAFE HANDS.
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THE CONSULTANTS CHOICE

Advert

089 % of our ;:».merm rated
their overall quality of care as

good, very pood or excellent®.”

AS Door Drop

Client: BMI Healthcare

About: Development of a new concept with a memorable visual style that gave J O N ( ;A ’Q LA N D %@ @@hlc
. . . . : ' ! | he E (AN /7 )

BMI the standout and it needed. ‘'Safe Hands' succinctly summarises the BMI
promise, while a unique illustration style gave the campaign a warm, inviting tone

and.co.uk HOBE
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Conference Welcome Pack

Client: CA Technologies

About: Design and execution of delegate material for the partner conference held

in New York. Items produced were plastic folder, welcome letter, agenda and name
badges.

and.co.uk HOBDE
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Bespoke Paper Bag
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Client: Toshiba

About: Toshiba wanted to do something different, so I designed a ‘lads mag’

for their predominatly male dealers! It was delivered with a cup and sachet of
coffee so it could be read at their leisure. In a fun way, it informed the dealers

of new hardware, software and the Carbon Zero scheme.

JON CARLAND, gaaphis
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PURE PERFECTION
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Double Sided Postcard

Email Design

Client: McLaren
About: Hand written postcards and Microsoft Outlook templates were designed and
produced for dealerships to be able to inform customers of when they could expect J Q N GA ’Q L A N D [/ ) ,/ ] /7 9

delivery of their new MP4-12C.
land.co.uk HOBDE
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AS Brochure

Client: Rolls-Royce

About: The Phantom Family Launch event guidelines were designed to offer
practical advice and tools to help dealers plan and execute this prestigous

launch. The aim was to highlight key factors that can elevate an event to
become an authentic Rolls-Royce experience.

JON CARLAND, gaaphis

land.co.uk HOBE
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Direct Mail Postcard

OEFY CONVENTION

DR/IVING DDYNAATICS
AND FUEL EFFICIENCY

ical under the skin,

polished on the surface
.

Email Design

Client: Mazda

About: Dealer marketing material produced to inform people of the amazing fuel
economy and value of the new Mazda CX-5. J Q N GA ’Q LA N D Wm

wu jongaland.co.uk HOBE
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SIX PACK.

THE NEW MINI ROADSTER
JOINS THE MIGHTY MINI RAN

Get down to Vroom Vroom MINI dealer and see it for yourself from 25 February.
ANOTHER DAY, ANOTHER ADVENTURE.

VROOM VROOM MINI DEALER
101 r AN

A1 Poster

A1 Poster

Client: MINI

About: Posters to launch the new MINI Roadster. The campaign theme for the
Roadster was ‘Rockstar’ which tied in with the national campaign. J Q
[

N GARLAND. gagphic
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